Objections & Rebuttals
for Insurance Marketing
Automation Software




‘“Generic tools like
Mailchimp are enough-
we don’t need an
insurance-specific
platform”

Generic tools aren’t built for the insurance lifecycle. An
insurance-specific platform (like PathwayPort) includes

features tailored for the industry: renewal reminders, NPS
tracking, policyholder surveys, and form automation. These
specialized workflows drive retention and loyalty in ways
general tools simply can’t.




“We don’t have the time
or staff to manage
another system.”

That’s exactly why automation is valuable. It reduces
workload by handling repetitive tasks like sending
reminders, renewal notices, or follow-up emails. With pre-
built insurance-specific workflows, staff can focus on higher-
value activities like building client relationships instead of
managing admin work.



‘“Our customers want
a human touch,
not automated emails.”

Automation doesn’t replace personal interaction-it enhances
it. It ensures clients get timely, relevant communication
while freeing agents to spend more time on personalized
conversations. The result is a balance of efficiency and

empathy: customers feel supported and valued, not ignored.
®




‘“Marketing automation

Is too expensive
for our insurance

brokerage/agency.”

Upfront, it may seem like an investment—but automation

pays for itself quickly. By reducing manual tasks, preventing
lost renewals, and improving client retention, agencies see a
higher ROl and long-term savings. In fact, companies using
automation report up to a 451% increase in qualified leads,

which directly impacts revenue.



Ready to Transform

Your Insurance Marketing?

PathwayPort makes automation
simple, personal, and profitable.
@ Built for insurance workflows

© Saves time, reduces workload

@ Balances automation with the human touch

© Delivers measurable ROl & retention gains

BOOKYOUR DEMO TODAY

Let’s show you how PathwayPort can help your agency and brokerage grow.



